
APRIL 20, 1966Motel Business No Longer A 'Mom and Pop' Venture
The motel business, once altion are being phased out at'geared for management by|tunities to make money on a; Speaking of location, the,there, appearance ranks industry is change
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"Mom and Pop" operation|the rate of 2,000 to 3,000 a 
that people retired i.ito, has| vcar 
become a fast game with high 
stakes and shorter odds, the 
Bank of America reports.

The motel is no longer an 
"easy in-easy out business." 
states the bank's latest 
"Small Builness Reporter." 
"" ;* a full-time profession."

The publication points out 
that new motels arc getting 
"scarcer and bigger and taV- 
ler," and more often than not 
ar* affiliated with a "name" 
chain Older, smaller motels

THE NEW motel is more
like a hotel, offering such 
services as valet, restaurant, 
bar, convention facilities, gift 
shop, barber shop, beauty 
parlor, news stand, baby sit- 
t»r, bellman, airport, limou 
sine, and "the inevitable
sw:mmmg Even the
definition of "motel" 
changing, and the Indentities 
af motels and hotels are be 
ginning to merge.

qualified professiona,n. and 
this shift away from the tra 
ditional family motel opera 
tion is cited by the Reporter 
as "perhaps the most signifi 
cant development in the mo 
tel industry today."

motel investment, according publication notes that the In-jabovr price and location in| ll(>rmal condition. No one is
to the B of A report But thelterstate highway system has|(|ptcrmining where they will 

adequately|eliminated much of the needjstay The "Reporter" recommotel must
capitalized and
must have enough of his own
cash in it   preferably a 25
to 29 per cent down f.ayment

These trends are attributed, on an existing motel or at
to present-day taste and eco 
noinics   taste because the 
public is willing to pay more 
for luxury, and economics be-

least 40 per cent of the cost 
of building a new one That 
building cost in California

cause It costs too much per' per un jt
average about S10.000

unit to build and operate 
small motel. With luck and a healthy 

.operation, the owner should 
get his monev back in four

that can't meit the compcti-i They are increasinglyl THERE ARE many oppor or five years

for and access to motels injmends that -'2 per cent of a
the country. "The trend has 
been toward destination of

motel's lotal replacement cost
be spent for maintenance

terminal locations." says thejeach year 
"Reporter.- and also cities' AS for management. .. , 
airports, industrial parks, hos-j publication emphasizes that| 
pitals. colleges and resorts as! -the motel   independent or

is the key to success, and,one of the most gliunf»l» 
points out that "in no other| service industries in the 

U.S.," the "Reporter" con 
cludes. "There is room for 
development, room for the 
sound investment to pay off." 

Rut it cautions that "the 
old free-wheeling days axe 
over, and motels are settling 
down with the realities of 
obsolescence, high operating 

I costs and » tightened credit 
Iline."

going to tear down all the 
existing motels and put up 
new ones overnight. Hut new 
motels will continue to get 
bigger and more hotel-like
 and old ones will continue 

thejto drift out of business."

likely spots .chain   is only as good as

LOCATION, however, is not mo'el management today
all-important. recent
eminent study shows most

means professional manage 
ment.

THE RKPOKT also sees an 
increase in thp cost ol doing 
business and going into the 
business, and says that pro 
fessionalism \villbecomecven 
more important than it is

people choose a motel by the 1 l.ookiiit; to llir future.
U.k.s On. Hi.

The reason why so many
modern girl* wear, hairdos 
that look like mops is be 
cause they don't know what 
mops look like.   Jefferson- 
ville Kla.i Twiggs County
New Era.

THOUSANDS OF PRIZES 
LOTS OF WINNERS EVERY WEEK
EXTRA QRQZ@-0 BONUS

THOUSANDS OF FREE PRODUCT 
PRIZES IN ADDITION TO CASH PRIZES

Win yiur Giint Slip is market "Frit", yti »ij iiciMfi till slip fir til actial ft- 
duct pictirtl it til slii! Jist prisnt nir "Fni" slip witk tli cirmpitfiit frtf 
pniuct ti tin caskiir as yti click lit I knp tki itkir slip ti play tki IMI.

YOU COULD WIN THE FIRST WEEK
IF ' •', ..-*

GAME Lift
CUT OUT THESE

SLIPS
TO START YOU OFF;

THOUSANDS OF WINNERS EACH WEEK!
THI SUK TO Rf VIAl 2 PRODUCT PICTURES, 

M IMwm f RODUCTS ON YOUR PRIZE 0 CARD, 
ATI KRIMITN AN"X".
IK   * *
  (J HAVE FIUID A STRAIGHT LINE Of 7 PRO- 
HI niHMTAUT, VERTICALLY OR DIAGONALLY 
ITS IWM PRIZE-0, ON THE LINE YOU HAVE FILLED. 
I Wit ______________________

S TAKE YOUR WINNING SUPS TO FOOD PAIR ... RECEIVE 
  YOUR PRIZE FROM THE STORE MANAOIR AFTER 

VERIFICATION.

6 WIN FREE PRODUCTS PRIZES: IN ADDITION TO THE   r -      -----

7 PUASE READ OFFICIAL RULES ON YOUR FREE PRIZE 0 .r  --  > GAME CARD.

> CASH PRIZES ON SAME GAME CARD. S CUT OUT THE 4 IONUS SUPS PICTURED. IRING THEM 
. WITH YOU TO YOUR NEAREST FOOD FAIR. START PLAY- 

ING TODAY ... YOU COULD RE A WINNER THIS WEEK.

CACHi NATUIAl
SWISS CHEESE

NTIMCI
SPONGES

IMOINS

CHEESE
! lilt HIND

CORN CHIPS

THESE ARE YOUR PRIZE 0 BONUS SLIPS. THERE WILL BE EXTRA BONUS SLIPS PRINTED IN 
OUR NEWSPAPER ADS EACH WEEK. WATCH FOR THEM! CUT THEM OUT AND ADD THEM TO 
THE GAME SUPS YOU RECEIVE AT OUR STORES. YOU CAN BE A WINNfR THIS WEEK!

€*UR NEAREST FOOP FAIR SUPERMARKET • SO EASY TO PLAY » SO EASY TO WIN!!
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PACIFIC HONEY TREAT, POUND PACKAGE

GRAHAM CRACKERS
ILEINEX 400 CT. PKG. 200 2-PLY TISSUES

ACIAL TISSUES
•
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TREESWEET ORANGE JUICE

SI "BOUNCE 
CANS

S&W CALIF.

TOMATO JUICE
46-OUNCE 
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Baby FoodslH 3;25< 
Baby Powders.T.A»lNE;2"<29<

AK SALE!
OUR EVERYDAY LOWER PRICES ]
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SWEET PEAS S'JS1,.PORK i BEANS ;r^'tl,
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_ _ BONELESS STEAKS 97S
^IM BB TOP ROUND - SIRLOIN TIP - CUBED BOTTOM ROUND

V9 Porterhouse Steak *us
POUND Top Sirloin iwmss $l?7 

Round Steak XL 87;

ED BACON
ME.

.1C ID

SPARERIBS
FRESH UGHTWEIGHT SiLECT 

OR MEATY FARMER STYLE

69 Ib

FILLET OF PERCH

FRYING CHICKEN
PIESN QUARTERED SECTIONS 
LIGSAND i PLUMP 

THIGHS i BRIASTft

45 i 49

DAIRY FRESH

AMERICAN CHEESE
PROCISSID

SLICID 
FOUND PKO. 69

ALEX QUALITY

POTATO SALAD
COtl SLAW OR

MACARONI SALAD
PINT CUP

PATRICK CUDAHY

CANNED PICNICS
3 POUND TIN

BONE 
LESS

16 PROOF   KINTUCKY STRAIGHT 

REG. $6.29
FULL 

QUART

«vni »m«

5

AMCIHIT AGE w BIG HALF GALLON SALE! 
BOURBON mk "VANYA VODKA" or

__ "CRAIG'S" GIN -"- 
C Rf OO "H? IMPORTED SCOTCHff Rl^l^ ff u ^r^^7'-'l

^^  ^ iOTAl DUTCH II OUNCI NO IITURN lOITLIS In n*nui   rm. _ i^^^k-

IMPORTED HOLLAND BEER.. .6?99C

$9.88


