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FOR RALLY . . . Reminding residents that the first Goldwater Rally in the area during
the current campaign will be held April 15 in the Long Beach Arena are Brian Hardwick,
president of the Peninsula Republican Men’s Club, and Mrs, Thomas Ross, daughter of
Senator Goldwater. The senator will speak at the rally, making his first appearance in the
area, Tickets, at $1 each, may be obtained by calling Jim Ashby at FR 5-4950,

Personal Property Guide Set

Guidelines scaled to the as-
sessed value of improvements
will again be used in comput-
ing 1964 personal property as-
sessments, accordipg to County
Assessor Phil Watson.

Watson said he was continu-
ing to work for the elimination
of the household furnishings
assessment, but it requires a
change in "state law. In the
meantime, he said, his office
will conlinue to use the com-
puted percentage-of-improve-
ment method used last year.

The 1964 schedule ranges
from 4 per cent on houses or
apartments valued at less than
$2,500 to a maximum of 15 per
cent on dwellings assessed at
more than $27,000.

- - -

WATSON warned persons try-
ing to compute their own as-
sessment that the personal
property percentage guide is
based on the value of the im-
provement only, and not on
the value of the land.

Guide lines are: 4.5 per cent
on homes assessed at $2,500 to
$2,890; 5 per cent on $2,900 to
$3,250; 5.5 per cent on $3,260
to $4,000; 6 per cent on $4,010
to $4,500; 6.5 per cent on
$4,510 to $4.000, and 7 per cent
on $5,010 to $6,000.

. . .

OTHER GUIDES are: 7.5 per
cent on $6,010 to $7,000; 8 per
cent on $7,010 to $8,000; 8.5
per cent on $8,010 to $10,000;

Las Vegas Night

Will Aid Senator

Californians for Goldwater,
South Bay chapter, will hold
a Las Vegas night at the Amer-
ican Legion Post 184, 412 Ca-
mino Real, Redondo Beach,
Saturday, April 18,

The public is invited, but
citizens were warned that no
furs will be tolerated, Dress is
western, and the fun begins at
8:30,

and 9 per cent on $10,010 to
$12,000. The scale increases at
intervals of $3,000 until the
maximum of 15 per cent is
reached.

Watson said a house or apart-
ment assessed at $4,000 would
have a furnishings assessment
of $220. The standard deduc-
tion of $100 is subtracted and
the final assessment is $120.

s ,Scoutm Y
 Builds
Better

-} Men
Iti?ﬁ

HOME OWNERS
CAN DEPEND ON

VICTOR E. BENSTEAD .=

To Protect Their Interests

AGN“S“

® CONFLICT OF INTEREST
©® SPECIAL PRIVILEGE
© PRESSURE POLITICS

Re-Elect ...

VICTOR E.

TORRANCE CITY COUNCIL

BENSTEAD JR.

RETIRED . . .

Nothing to Buy or Sell . . .

No Favors Given . . .

None Accepted!

'Narbonne

High Plans

Open House

“Spotlight on Narbonne is
the theme for the semi-annual
open house at Narbonne High
School, to be held April 20
from 7 to 9 p.m.

The program will begin with
a musical program in the school
auditorium, Classroom visits,
various displays, and discus-
sions with teachers have been
planned for parents and
friends of Narbonne students.

The fine arts, 1ndustrial
arts, and homemaking classes
will feature special displays of
student work. A student fash-
ion show is planned.

The physical education de-
partment will sponsor a special
activities demonstration, Stu-
dents will take part in demon-
strating modern dances, bad-
minton, co-educational volley-
ball, and gymnastics,

The program is designed to
give the community an oppor-
tunity to understand the pur-
pose, methods, and accomplish-
ments of Narbonne High, ac-
cording to program chairman
Owen Bernard. -
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Rushing around smartly is
no proof of accomplishing
much, — Mary Baker Eddy.

' COUNT MARCO SAYS
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Madison Avenue Gets the Word

Madison Avenue pitchmen are cleaning up their
television kitchens. In fact, they are cleaning up their
televisionland houses from top to bottom.

And the picture has much more appeal than it has
had for the past few years.

The same kind of crooked thinking that crippled
Hollywood almost killed television commercials.

Obviously those advertising vice-presidents de-
cided over one martini too many that the fastest way
to sell household cleaning products was to pitch it in
the raw.

For example, cleansers were exhibited in the raw,
chapped hands of a drudgy-looking woman who stood
there pushing her stringy hair out of her eyes with a
grubby paw.

Her dress looked as if it had been used to mop
the floor, and her feet obviously ached so much that
you reached for the knob to switch channels before
you let too much sympathy sway you.

They didn't stop with cleansers. Floor polishes
were demonstrated by women better equipped to haunt
houses than to sell the easy way out of household
chores.

Somewhere up there someone loved it. But the
customers didn’t, thank goodness. You were having
none of that.

The American woman has enough problems with-
out being told there is no hope. If a product doesn't
improve both the house and your personal appearance,

then you're not having any of it, and a big bravo to
you.

How much more quickly an item sells when the ad
shows a beautifully groomed woman wielding a mop
quickly over the kitchen floor. No drudge, she—she
wears a hat and clean gloves, and her outfit is high
style.

As she takes the last strokes of the mop, she
glances quickly at her watch, smiles, tugs gently at her
gloves and exits into her limousine.

This is the sort of life every woman dreams of.
You want to get away from hard and dirty work. If
a product gives you hope, you’ll buy it, no matter what
the price.

Look what happened to Hollywood when it killed
the geese laying all those golden eggs. Someone
decided what was needed on the screen was more prob-
lems. They felt the public didn't want glamor.

How wrong they were when they showed actresses
doing their own dishes, scrubbing their own floors,
doing their own marketing in overloaded stretch pants
and high heels.

Give you American women a glamorous outlet for
escape and you'll take that route every time.

1 am glad to see some originality come to tele-
vision at last. What is shown on that tube comes right
into the home. If it can't show something better look-
ing than what's sitting there looking at it, then don't
let it come in. Turn off the tube.
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lnlully. thon are only two thll\n to do \nmv money.
You either spend it...or you save it. Most people do
both. One of the most popular methods of spending
~_is by check. (A convenience which any commercial
' bank is glad to provide.) But when it comes to savings,

there's another financial institution you should know.

. We're speaking about Glendale Federal Savings, the
ucond-lmn! Federally ehmnd lelngl and Loan
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ﬁ BI.ENDAI.E FEDERAL SAVINGS

AND LOAN ASSOCIATION / 14 FULL-SERVICE OFFICES IN SOUTHERN CALIFORNIA / ACCOUNTS OPENED
FIJ)ERAL BY THE 10TH OF ANY MONTH EARN FROM THE 1ST./SAVINGS ACCOUNTS INSURED T0 $10,000 4 ﬁy

TORRANCE OFFICE: 3832 SEPULVEDA BLVD,

RE'S SPENNNBMouq
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‘Association in the United States, with assets of more f
than a half-billion dollars. At Glendale Federal your
money earns more...over thirty-five percent more than
a comparable bank savings account, comparably in-
sured. Put real balance in your financial program. For
spendingmoney convenience, use a commercial bank
checking account. And for savingmoney profit, open
a hlghov-umlng Glendale Fodoul uvlnm account.
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