
Wig-Wearing Boom Adds 
Spark lo Ancienl Crai'l

By RKYNOI.DS KNKillT
The wig-making industry is 

getting ahead, enjoying a big 
Upsweep in demand for its 
merchandise. In the niid-1930's 
the pre-teen youngster put 
over the hula hoop fad; the' 
fashion-conscious and relative 
ly affluent urban housewife is 
the motive force behind this 
latest twist in retailing.

It seems that in New York, 
and other fashion-conscious 
centers, more than a few fe 
males have decided they want 
to be able to change coiffures, 
depending upon the occasion, 
the same way women in gen 
eral change clothes. Trade cir 
cles dont' bother analyzing the 
motivation behind the wig- 
wearing boom, they're glad 
enough merely to point out 
that more than 1.5 million 
wigs have been sold in the 
past few years.

Beauty shops and even do 
partmcnt stores find profit 
able business in wigs. Prices 
range from about $100 to $500 
Currently, the law of supply 
and demand is pushing prices 
even higher. For while de 
Hand is surging, the supply- 
mainly obtained from poor 
young women in Europe and 
the Orient-has tended to 
shrink. Higher regular incomes 
in those countries have made 
many less dependent on sell 
ing their hair.

Wig-making firms aren't the 
only ones cashing in on the 
fad. One company recently in 
troduced a fancy wig brush 
with polished wood handle, to 
•ell for almost $10.

SPEEDY SORTER — Elec 
tronic data processing has ad 
vanced in recent years at such
• rate that it now can create 
new industries—or make pos 
sible astounding refinement 
and expansion of existing busi 
ness techniques.

Typical is a new high-speed 
optical scanning system, dcvcl 
oped by Honeywell Electronic 
Data Processing, that will be 
used in a nationwide gift cou 
pon program under which cou 
pons for gifts will reach every 
one of the nation's 50 million 
homes. The system, called 
"Orthoscan." can "read" cou 
pons sent in by consumers at
• rate of 1.500 per minute—a 
rate that makes such • vast 
coupon program practical and 
economical. A new company. 
Gift Stars. Inc. will conduct 
the program with about 40 
manufacturers participating in 
Itially. and will be the first 
user of the Honeywell equip 
ment.

James II. Ringer, president 
of Minneapolis • Honeywell. 
says Orthoscanning "promises 
to revolutionize automatic doc 
ument . handling techniques:" 
he cites as its most revolution- 
ary attribute the ability to re 
produce, when reading a ton 
or crumpled coupon, the codet 
Information that may have be 
come illegible or have been 
partly torn out during hand 
Ing. He foresees a solid fu

"BIRTHS

lure for the system in proces 
sing utility bills, insurance pre 
mium stubs, subscription 
blanks and other types of bills 
or statements that today are 
usually handled hy punch- 
cards.

REBIRTH OF a Market   
When an agricultural product 
either gains too fast in pro

duction or consumption of it 
drops, the usual economic an 
swer is to find new end uses 
for it. so as to bring demand 
more nearly into line with 
supply.

But this is seldom easy. Of 
ten it takes a lot of research, 
and tho research can take 
some odd turns. For example: 
Flax farmers for years watched

one ol their lic.-il tni'.iilioiinl 
markets dwindle rapidly as 
paints that used flax-extracted 
linseed oil as a base lost 
ground to water-based types 
The latter uained great popu 
larity because of being odor- 
free, water-mixable. and re 
quiring no solvents other than 
plain water for brush-cleaning 
and other cleanup chores.

THEN IN LATE 1901 scient 
ists at the technical services 
laboratory of Cargill, Inc. an 
nounced formulation of a long- 
sought paint vehicle that com 
bined linseed oil and water. 
The product, called Cargill 
Formula 1308. was said to com-

'nine Hie traditional ad\ ant;r.',e> 
of linseed oil adhesion, dura 
bility and whiteness with the 
now-familiar conveniences of 
water paint systems.

Now. one year later. Cargill 
rcpirts the ISOJI-based paints 
are on retail shelves in 40 
states: and "as a result, a good 
deal more flax was consumed 
in 1962. and will be in the 
years to come, than otherwise 
would have been." a Cargill 
spokesman says.

TIIIM.S TO COMi; Famil 
ies who like to display the 
Christmas greeting cards they 
receive will be able to avoid 

i undue fuss and bother thanks

In a new eard-lidlding de\H p e 
calif (I 'Festive Kibbons." 
Cards are inserted between 
two long, decorative ribbons 
for hanging vertically or hori 
zontally. Another practical and 
decorative vehicle for the same 
purpose is a colorful Yule 
sleigh by Hallmark designed to 
display your greetings on the 
mantle or as a table center- 
pier-e. . . Vending machines are 
getting ever bigger; from West 

i Germany comes a monster 
that can hold up to 374 sep 
arate food, softwear and drug 
products. . . An Arizona firm 
is introducing a lightweight 
aluminum household stcplad- 
der that is collapse-proof. A
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safety catch locks automatical 
ly when you set foot on it

HONESTY DEMANDED   
Government authorities have 
signaled that early in the pre- 
rhristmas period they'll crack 
down on false or deceptive tel 
evision advertising of toys. 
l<ast year government and 
trade groups received numer 
ous complaints from parents 
when youngsters were appar 
ently misled hy high-powered, 
over-embellished ad claims. 
Since August the Federal 
Trade Commission has issued 
complaints or charges against 

i three big toy manufacturers;

tho actions will serve as a re 
minder to thr industry to be 
careful about ad and promo 
tional claims

BITS O 1 BISINKSS — New
housing starts in September 
showed their first downturn in 
lour months: the annual rate 
indicated hy the month eased 
to 1.312.000 starts, down five 
per rent below September, 
1961.
... In men's sportswear, the 
fashionable color for next 
year will he "banana" yellow, 
according to observers at a re 
cent industry exhibit here.
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FRUIT PIES
FROZEN 
8" SIZE

BEEF SALE
SELECTED CUTS OF QUALITY CONTROLLED STEER BEEF PROPERLY AGED AND TRIMMED

CHUCK ROAST

IERSEYMAID CATERING

ICE CREAM
HALF 
GAL. 59

JERSEYMAID

'AA' BUTTER

67RRST 
QUALITY

PILLSBURY 
LAYER CAKE
WHITE.

YELLOW.

CHOCOLATl

REC

DOUBLE DUTCH,

APPLE SAUCE

SPICE

BROILING
STEAKS

TAILS OFF

T-BONE

OVEN READY 7 INCH CUt

STANDING RIB

ROAST

85i

RUMP ROAST OR 
STEWING BEEF .

RIB or 
BONELESS FAMILY

STEAK

SIRLOIN TIP,
TOP OR IOTTOM ROUND

STEAK

SHOULDER CLOD OR CHUCK LEAN. EASY TO SERVE

TAILS Oft

PORTERHOUSE . . 
'SIRLOIN .......
WlltS OR (^

NEW YORKS ... .1

SPENCER

SHOULDER CLOD OR CHUCK LEAN. EASY TO SERVE .f%    <

BONELESS ROASTS. ...... 85'

ROUND STEAK
CENTERS CUT TO ANY THICKNESS

Ib.

: GROUND CHUCK

| 591
! GROUND ROUND

i 691
JANE ANDERSON

CHEESE
SLICED 

AMERICAN 59k

JANE ANDERSON

ENCHILADAS
BEEF or «» 12-01. *• 00 

CHEESE «9Pkg*.of2 •

IANE ANDERSON BEEF

TAMALES
4 9 or $l|00 

PKCS. •

LIMCO HOLLAND

HAMS
SUNNY VALLEY GRADE "A"

LARGE
U.S. No. 1 RUSSET POTATOES EGGS

LBS.

I LUER or HOFFMAN QUAUTY

BACON
SLICED

LANGENDORF

DOZ.

Ib. wh;«.

MUSHROOMS
5 & 19e

LARGE SIZE SLICING

TOMATOES
.C

"E -

2 25 25
HILLS BROS.

COFFEE

EVERFRESH

ALL VARIETIES

APPLES
FROZEN

PEAS
WASHINGTON RED DELICIOUS. RED ROMES, 

GOLDEN DELICIOUS, MclNTOSH. JONATHAN. PIPPIN
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