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son, 1314 W. 219th St., and
John Erickson, son of Mr. and
Mrs. M. L. Erickson, 1814 Cal-
amar Ave.
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Research Proves
American Male
Potent Purchaser

By REYNOLDS KNIGHT
Market research, a tool

Two Explorer Scouts were was chairman of the Harbor
district Cabinet, and a vice-
chairman of the Los Angeles
area cabinet.
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DALE is an Emergency Serv-
ice Explorer for the Los An-
geles area. He has been in-
volved in scouting since he
was 11.

He plans to attend Harbor
College, and later to enter the
- | Navy.

‘ John joined the Boy Scouts
when he was eight. He has
served as patrol leader in both
e the Cub and Boy Scouts, and
® | won his Eagle badge as a mem-
ber of Explorer Post 315X.
HE IS a member of the Or-

REFLECTING national trends |are generally favorable, Num-t
will total 60 million. More im- as being the second best year|bers of cattle, chickens and
portant, it includes a high per- since World War II, new pas- | turkeys on farms this year are
centage of persons with dis-
cretionary buying power, un-
like the female market, whose
spending power is largely
budget-bound  (theoretically,
anyway). P

THE LATENT buying poten-
tial of the U. S. males has
spurred many companies to
delve deeper into the male
market. They have found it
to be quite sharply segmented
by age groups, marital, occupa-
tional and educational factors.

While research remains
sketchy, initial results of the
“find" are evident in a number
of recent advertising cam-
paigns that use a new ap-
proach to the family pocket-
book via the man of the house.

PROGRESS IN PIPELINES
—The boom in natural gas con-
sumption since World War II
has created scores of compa-
nies that produce and distrib-
ute gas or manufacture appli-
ances that use the fuel. But it
has also kept the gas industry
busy with expansion programs.

A case in point is the Pan-
handle Pipe Line Co., one of
the nation’s oldest and largest
producers and transmitters of
natural gas. Although it has
9,400 miles of pipeline capa-
ble of delivering 1.7 billion
cubic feet of natural gas daily,
Panhandle recently announced
plans for a_ $68-million pipe-
line expansion.

The construction program-—
which will increase daily de-
livery capacity by 300 million
cubic feet—calls for building
400 miles of main line loop
and 116 miles of lateral lines
in its Midwest market area.
The pipeline will cross six
rivers and require 47,000 addi-
tional horsepower at 11 com-
pressor stations in three states.

Panhandle said the expan-
sion was necessitated by in-
creasing consumer demand
and was made possible by a
favorable rate case settlement
with the Federal Power Com-
mission.

\What about” supplies, now
that it has a delivery capacity
of two billion cubic feet a day?
No problem. Panhandle and its
subsidiary, the Turnpike Gas
Co., have combined reserves of
natural gas in excess of 14 tril-
lion cubic feet. That's trillion,
with a ‘t',

. . -

SELLING FRIENDSHIP —
Scratch a famous athlete and
you'll probably find a hard-
sell commercial salesman,
Scratch the best all-around
athlete of this generation and
you'll find a hard-sell non-
commercial salesman.

Like many of the world
champion contemporaries,
Olympic decathlon champion
Rafer Johnson has moved from
the field of sports to the sales

aims of the student friendship
program, conduct planning
and work sessions covering
People-to-People on-campus op-
erations and send the student
representatives back to their
respective campuses with man-
uals on setting up and conduct-
ing programs. In the first four
months of his “sales campaign,
Johnson averaged 300 miles of
travel, 14 hours of work and
two speeches daily.

s Ten e

THINGS TO COME—Nylon
headed golf clubs that report-
edly swing easier and drive
farther than conventional
wood or plastic-headed clubs
have been introduved . . . An
| off-the-road tracked vehicle for
travel over snow or marshland
and up steep grades is on the

market; the vehicle holds
three passengers and 1,500
pounds of cargo . .. Instant

bacon?

Yep. A major meat company
recently announced plans to
market a precooked bacon
that warms in three minutes,
creates no fat and does not
shrink or curl when heated.

SEAT BELT SPLURGE—
Auto seat belts, long touted
as a major safety feature by
safety councils and other pub-
lic service groups, are now get-
ting backing from other influ-
ential sources: automakers,
gasoline companies, tire man-
ufacturers, and even banks.
The support of the seat belts
stems from several recent de-
velopments including * proof
that they are really lifesavers
in auto accidents, and a re-
search report that indicated
95 per cent of the nation is
hostile to the belts. Expect to
see increasing industry-spon-
sored advertisements, TV spots
and promotion campaigns for
seat belts in coming months.

BITS 0O’ BUSINESS—The
downturn in housing starts
last month has cut prices of
some lumber products; con-
tinued price slices are possi-
ble unless the construction
market firms . . . Total busi-
ness sales in May edged up to
$66.4 billion, a slight increase
over April of $66.2 billion, ac-
cording to a recent govern-
ment report.

Traffic Signal
Installation in
Lomita Complete

Installation of pedestrian
safety traffic signals has been
completed at Eshelman Avenue
and Lomita Boulevard in Lo-
mita, Supervisor Burton W,
Chace announced yesterday.

“These ‘walk-don't walk'
crossing signals will greatly
enhance the cause of pedes-
trian safety at this intersec-
tion,” Chace said.
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state capitals. They outline the | °f the previous year.

OF THE nine industrial clas- ' senger car registrations in Cali- | the largest in history. |

. der of the Arrow and recently
took part in a canoing trip
| down the Colorado River. He

DALE HANSON JOHN ERICKSON

“Stop growling! Everyone should have a hob|
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THE ‘CHOICEST' OF THE CUSTOM TRIMMED FOR THE
U.S.D.A. CHOICE STEER BEEF BEST VALUE FOR YOUR MONEYI

FAkS

Best Steaks You Ever Broiled or Sizzled on the Barbecve . . .
A Treat to Eat That's Among Life’s Most Tender Momentst
Have a “Steak Out” Tonight . . . Your Favorites Are Sale Pricedl

T-Bone | Porterhouse ! Top Sirloin

‘ i i
5 ; A Steak’s Best Friend Froh va] [t $ 19 | G, Juicy zqgmsss 49
Von's Table King MUSHROOMS &2 & 20°| muwe.. B |ravonres 3 b s $ N
SLICED BACON ! !

Cube Steaks == 98-
Sirloin Tip 98-

ULDA. CHOKCE
SOMALISS STUAKS

P0AST, Preaks

Seafsod Sea-tections Chuck Steaks == 47:

it sl % 255 T 5 o aomere R A
Gorlon's. Fromn—Grode A .o 3 9 COR"ED BEEF CUSTOM TRIMMED o
o, teo) o, 7-Bome Roast == 47 R ¢ Ground Chuck ==
wwizeisse Boneless Chuck =x=: 85¢ ottt

Ground n.:.-.w

P8

“Kitchen Fresh.” 24 Oz. Jor

"Deep Soft.” Assorted Colors

INCLS.
N b Sc O
Kellogg’s Rice Krisples—5%-Oz. Pkg. or

CORN FLAKES = 2:35°

GREEN BEANS = 2:29
GRAPE JELLY == 3:91%

Kern's Apricot or Pineopple-Apricot Preserves, or
Minute Mald Frozen Florida

ORANGE JUICE : 6:°1”

Duncan Hines Early American
CAKE MIXES ::= 3:°1”
14.0z. Pig. &

Specials in the Delicatessen

YOG

ALL MEAT
A Swift's Premium Product SLICED
Packaged Fresh In Our Own Kitchen!

SWISS CHEESE POTATO SALAD

Best Buys in Produce This Week-End

YON'S & SHOPPING BAG DRY NON-FAT '3
L]
Powdered Milk & 49

=z 29

Plastic Wrap

HERFORD

Conted B!
Cookies ooy 3‘:’"

VEGETABLE DISHES

Seasoned, Ready to Heot ond Servel

CORN & PEAS WITH TOMATOES

GREEN PEAS WITH CELERY

cur m BEANS WITH BUTTER a
cur N CORN WITH BUTTER 29
GREEN PEAS WITH BUTTER (™%

UMA BEANS WITH CHEESE
LIMA BEANS WITH TOMATOES

MIXED VEGETABLES WITH ONIONS

GREEN PEAS WITH CREAM SAUCE 39‘
GREEN PEAS WITH MUSHROOMS Phg.

FANCY FARMS HAWAIAN

Pineapple Juleo‘%&‘4‘:'sl

mowor oil & 69‘

US. No. 1 White Rose

All Purpose Favorifes . . . Bake ‘em n
Foll o Serve With Your Steaks!

Ve
SIZAG,

Orange Juice ¢/ Nectarines L ¢
i S By 4

Von's Bakenies
Honey Krunch Bread

NEWI Made with pure
honey ond sofflower oil
STANDARD LARGE LOAF

Plain Pound Cake 3.‘2‘

/.

BORDEN BISCUITS

UPTON'S ¢ Sliced Wisconsin Our Own Oven Ready
Instant Tea .25%d% 79 oo 39| w294 o 4 529 gliguor Features

VGC VODKA

80 Proof. Charcoal Filtered

q0¢ QUART
STRAIGHT BOURBON

Mountain Ridge, 86 pr. 3999
Quality at a Low Pricel nem

VoN's 8/$HOPPING BAG JofiNsTON'S

GE
OFFEE™. MEAT PIES. FRUIT PIES,

Mountain Grown! .35»‘3 Beef, Chicken or Turkey b

#1 Apple, Berry, Cherry, Custard
3. 218, CAN &
i 8107 5 iz
6’9%“ o\

o

LARGE 9 IN.
FAMILY SIZE

&

THURS, M1, SAT. SUN. AVO. 2,3, 4, 3
Tou Added 40 Applicable Prices

Gordo’s Taco Dinnern'.':"‘n.39‘2 CHICE } uQuio g HEINZ l HENZ i 7amMmonN iSco"ies Facial Tissue <& 25+

fAﬂmF‘be:&s Bouillon & 2533‘: Pet Food | Clorox Bleach ! Baby Foods | Junior Foods ! Veal Cutlets =&°:§i“;rﬁpk}"5m2giﬁg
azola argorine o é | KIoMeY 5 ¢ | GAILON STRAINED 4 € | choreeo 4 ¢ ot s WaldorfToilet Tissue %2

Hawaiian Punch Bars/4.39¢ | mu caxs 2¢3I 100 mame 69* ; g R 29 i s 22217 : G 89 iSoft-Weve Toilet Tissue 2!425¢
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