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Accentuate the Positive 
Says Local Assemblyman

By CHARLES E. CHAPEL 
Assemblyman, 46th District

1 extend my heartfelt thanks 
to the thousands of people \vho 
voted for me and thereby nom 
inated me as the Republican 
candidate for re-election to 
the assembly in November.

I am very grateful to the 
hundreds of people who were 
precinct workers and those 
who addressed mail, stuffed 
envelopes, telephoned their 
neighbors, and took people to 
the polls on election day.

In addition, I thank the peo 
ple who mailed campaign con 
tributions. Some of these were 
sent direct and others were 
sent through Grover C. Fayles, 
public accountant. I have sent 
a letter of thanks to each don 
or. • • •

IF YOU SENT A campaign 
donation and did not receive 
a letter of thanks, please write 
to me at once, because I must 
file a complete list of donors 
In accordance with law. There 
is always the possibility that 
someone sent a donation which 
was lost in the mail. My mail 
ing address is Post Office Box 
327, Redondo Beach.

I am especially grateful to 
the daily and weekly newspa 
pers which circulate in the 
46th Assembly District for 
their endorsement, editorial 
support, and objective cover 
age of the news regarding me 
and all other candidates for 
public office.

Most experts in advertising 
and public relations emphasize 
the importance of the positive 
approach in presenting the 
merits of the individual, prod 
uct, or program they want the 
psople to accept. Even in po 
litical campaigns they urge the 
candidates to tell what they 
have done, their present activi 
ties, and their future program.

RESPONSIBLE candidates 
worthy of election can get 
more votes by confining their 
press releases, advertisements 
and mailings to a constructive 
presentation than they can by 
a last-minute "smear" cam 
paign, usually sent out so close 
to the election that the per- 
ion attacked does not have an 
opportunity to reply either 
through the newspapers or the 
mail.

The only excusable excep 
tion to the above policy of the 
positive approach Is a state 
ment of how one candidate 6"if 
fers from another on issue: 
but these should be issues on

which the candidate can vote 
if elected.

For example, a candidate for 
a state office should clearly 
reveal how he has voted or 
will vote on state issues and 
he can ask his opponent to 
state how he has voted (if he 
has held state office) on state 
issues, and how he will vote if 
elected. • • •

EVEN THIS type of competi 
tive campaigning should be 
presented to the voters far 
enough before the election for 
the opponent to reply through 
newspapers and mail. Always 
beware of the candidate who 
holds back his attack until it 
is too late for a reply.

One of the campaign tricks 
used in some California elec 
tions is to mail a circular, pam 
phlet or card marked "official" 
and implying that the person 
or persons listed have the of 
ficial endorsement of a politi 
cal party when such is not the
:asc. 

Usually, such false political
'literature" does not carry the 

names and addresses of re 
sponsible officers of the poli 
tical party which is supposedly 
endorsing and supporting the 
candidate or candidates on the
mailing. This is a violation of 
the California Elections Code
and constitutes a misdemeanor.

• • •
THE "LITERATURE" must 

carry the name and address 
of the chairman and secretary 
or the nameg and addresses of 
at least two officers of the po 
litical or other organization is 
suing it; or the name and res 
idence address, with the street 
number, if any, of some voter 
of this state, who is responsi 
ble for it

However, some people at 
tempt to get around the law 
by supplying the names and 
addresses required by law but 
invent a fictitious name for 
their pseudo organization 
which includes the name, or 
part of the name, of a political 
party.

In some cases, this, too, Is 
a misdemeanor, but the real 
damage Is done by the circula 
tion of the material too late 
for the object of the attack 
to reply. In conclusion, the 
safe attitude for all ovten Is to 
bo suspicious of any last min 
ute circulation of political ma 
terial, especially If it reflects 
adversely on the personal char 
acter or political action of a 
candidate.

Sight & Sound
By Ernest Kreiling

HOLLYWOOD — An aver 
age American home is exposed 
to about 500 television com 
mercials a week, according to 
Television Magazine.

Fortunately for our sanity 
many of these announcements 
are entirely acceptable, If not 
even enjoyable. But there Is a 
school of TV advertising which 
single-handedly Is doing more 
to sustain the Incessant critic 
ism directed at television today 
than can be counteracted by 
all the fine programs and in 
t e 111 g c n t commercials com 
bined.

Isn't that brass band march 
ing through the tobacco field 
a thrilling and inspirational 
experience? And I find those 
107 steel blades exciting, prob- 
ablv because I invariably vis 
ualize the genius who thought 
it up being methodically 
ground, grey flannel suit and 
all, like 43 coffee beans, and 
then being absorbed by the 
compound that can handle 47 
times its own weight in excess 
stomach acid.

favorite cigarette, we can find 
solace in the demeanor of the 
young man whose eyes pene 
trate us as he threatens. "Now, 
let's level with each other." His 
scientific" explanation that 

the filter spins the smoke 
through is pure television

AND FOR THE beleaguered 
housewife there's always that 
four-minute break from her 
chores while she tries the cot 
ton test for deodorant stick- 
iness.

But, unhinged by the critical 
experiment, she can rest as 
sured that she will again 
achieve self-composure, Iran- 
quility, and coolness by using 
another deodorant, even if it 
doesn't pass tho four-minute 
test. But what's a little glue 
vhen peace of mind is at 
stake?

Lest we become over-anxious 
•oout the properties of our

magic.
Edgar Alien Poe undoubted 

ly inspired the 21-inch eye and 
throbbing heart beat that 
mesmerizes us Into remember- 
ing that the product will cure 
something or other — probably
blood-shot eyes.• » •

PROTECTIVE stomach coat- 
ings, detergents that make for 
soft, tender hands, and morons 
as appliance repair men are 
all part of a school of TV ad 
vertising that insults the pub 
lic's intelligence and taste. The 
tragedy is that these and other 
commercials of their ilk are 
not simply tho work of well- 
intentioned but incompetent 
advertising men. They were in 
tended to be that way.

Richly rewarded creative 
talents purposely construct 
these insane and malodorous 
messages in the rather certain 
knowledge that we will remem 
ber tho product's name long
after we recover from the in 
sult to our taste and intelli 
gence.

IT'S NOT THE TV networks 
and stations that create these 
deplorable sales pitches, but 
Insofar as they allow them to 
be aired they must assume 
some of the responsibility.

I would say to the gentlemen 
of the broadcasting industry, 
try to insist on the taste in 
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BETTIE THOMAS STUDIOS
A SCHOOL OF MUSIC AND DANCE

Serving the South Bay for Over Twenty-five Years

SPECIAL
12 LESSON COURSE — $20.00

Organ - Piano - Accordion 
Phone for FREE Information or comultallon

with our School Director — FA 8-6312 
1215 CRENSHAW BLVD., TORRANCE, CALIFORNIA

• ^•" "3•day

for flavor and 
tenderness

LUCKY BONDED 
FOR FINER FLAVOR 
AND TENDERNESS FRESH NOT FROZEN

PORK LOIN ROAST
RIB END ... 3 TO 4 IBS.

.->. 45c 
FULL RIB HALF P"k ""w ,b49c
LOIN END KJT .

YOUNG TOM TURKEYS
WHOLE OR HALF ... 16 TO 20 LBSi.

tender turkey quarters

DARK MEAT ,39e
4 to 5 Ibs.

CENTER CUT CHOPS'"",,. 79c ID

CHUCK ROAST 43C
Lucky fended or USDA Choice

GROUND BEEF __ __* 43c
BONELESS STEWING BB._=li .^__ui_*.79c 
CHUCK STEAK _________ *.49c

WHITE MEAT ,49* Ik
4 to 5 Ibs. Ill*

Bontlets Ib.CROSS RIB ROAST
Lucky Bonded or USDA Cholco

PURE PORK SAUSAGE—.................
SPARE RIBS Small Slitt ......._..............................

SLICED BACON u*, I.R.. n*. He

Cantaloupes
JUMBO SIZE * * * fu" of |ulcv 90odness and ™

L__De//co/essen Spe<cta/s/ ——

SLICED LUNCHEON HEATS
Royal Brand ... All Meat and All 
Bologna, Salami, Pepper Loaf, Sp 
4-01. Pkg. .........................................

freshing flavor ... buy at this special 
low price.

FRESH LIVER SAUSAGE
Grand Taste ... by the Piece ....

LUCKY SLICED CHEESE
American, Plmlento, Swlts

2S
" 3t.——-ib. O i

(Mr. Pkg. Xl*

SUGARIPE PRUNES
Large Slxe . . . 12-ox. Pkg.

3-$l

I———manning* Bakery Trials —— 
MAPLE NUT CHIFFON CAKE .i__..J
Light, feotktry texture, Iced with maple am' <•*• «•*• '*•

CHOCOLATE and WHITE CUP CJKES ^ 1
A deficient hitter Coke, Devlltlood and Whll« • • •

ORANGE CRUNCH COFFEE ^Mfc -
A rich coffee coke with a topping ef t. •'.! 
coconut. Reg. 35c . . .

Sweet Cor it I**.*-... DO,. 39C
. . . Sweet and tender . . . well filled ear*. ___

Avocados •^••^•--^ 2 "25*
Haas Variety . . . Large Sixe . . . Cream of the crop.Carrots.. iib- c^^ 3 25*
Firm and fresh . . . cruncy good ... In sanitary film bag.

ALL PRICES EFFECTIVE 7-DAYS! THURS. thru WED.

SHO CURL HAIR SPRAY
Fuji 14 ox. water soluble heir spray W Sho Curl. 
The West's No. I selling hair spr»)| (Blu« Chip 
Stamps, tool)

Reg. Retail 99c
. . . Special 6

I / nrlty /Wprrrge %$/ ——

NEHI BEVERAGE 14
Canned

for

10-o.

GOLDEN CROWN BEER -i
Case of 24 12-ox. Cant

Lipton 
Tea Bags
•2. 69=

Lipton 
Instant Tea
^ 89C

Lipton 
Tea
: 45<

News 
Detergent
Glint 

Box

Sweetheart 
Bath Soap

4 Bar Pack ,10- 
IcS.I, 4JC

Bqr

"•^WHrtHWlpr


