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A husband who is an execu-
tive is more difficult to live with
than someone who closes up his
mind and shop at 5.

For the added income, pres-
tige, furs, and jewels that his
ladder - climbing provides for
you, you will have to give him
something in return. To you it
shouldn't be much, but to him
it means much. Patience!

The more responsibilities for
him, the more problems for you.
His temper is shorter, because
his mind is on a thousand and
one things. You'll have to be
much more understanding.

As he goes from rung to rung
on that ladder of success, he
must, of course, perform a bit
of reorganization in each of bis
new departments. It's usuaily
expected of him, this operation.

You must follow suit, Not only
must you reorganize your hovse-
hold operation to suit his new
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status, but you must clean house
in your own personal thinking
as well.

In that mind-cleaning process
start to understand about those
other women now creeping into
his life. Don’t let this new phase
frighten you.

Unfortunately, in this country,
as he increases his stature you
increase your suspicions, and
life instead of being a joy be-
comes pure hell.

How many executives do I
hear complain that the minute
they phone to tell you they will
be delayed by a conference, your
reaction forms ice on the wires

Learn fo Accept Those
Women in His Life

all the way to the office
My dears, keep cool — not
frigid.

Today’s executive not only
must put in long hours behind
the desk, but must entertain
many persons connected with
his work establishment.

Many women who would be
much better off at home have
instead entered the business
world. This means he is forced
to entertain them, and believe
me, some are pretty dull. So
don’t worry your little head
about his activities.

Instead, keep his home fires
warm, greet him with tender-
ness, love, and no suspicions, and
he'll never give you a chance to
do otherwise.

Take this as a word of advice.
Also take it as a word of warning
—it’s the difference between rid-
ing to the top with him or being
ditched into lonely oblivion.

RED RYDER

li Fred Harman
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By REYNOLDS KNIGHT

Small communities may
soon boast “air age” transpor-
tation facilities all their own.
A new plan — to establish
scheduled airline service
among small cities and towns
across the nation — is current.
ly in the talking stages, and

near future.

Advocates of the plan point
out that small-town air service
is mostly a hit-or-miss propo-
sition at present, with only air
taxi or charter service avail-
able in most communities.
Local service — using small,
six-passenger aircraft on
scheduled routes — would
solve a major transportation
problem for the U.S., they con-
tend.
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LARGE TRUNK and region-
al airlines, flying large-ca-
pacity, long-range aircraft,
provide service only to large
and medium-size cities, and
would not be adversely affect-
ed by the local service lines,
spokesmen argue, Local-level
routes would include towns as
small as two or three thousand
people.

The new program faces stag-
gering acceptance problems.
Among them: the reluctance
of the federal government to
charter local airlines that
might have to be subsidized if
unprofitable; safety problems
such as the use of only one
pilot; and the danger that
local-level airlines will gradu-
ally come to demand longer
routes and larger aircraft as
compeuuon. increases,
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WHISKEY REBELLION —
American tastes in whiskey
have changed significantly in
recent years and will continue
to do so in the future.

Lewis S, Rosenstiel, chair-
man and president of Schenley
Industries, Inc. says the shift
is confirmed by one long-
range and one new trend i
whiskey consumption in the
US.

The established trend, going
back to 1950 at least, he ob-
serves, is the mounting prefer-
ence of Americans for lower-
proof distilled spirits. In 1950,
Mr. Rosenstiel points out, the
average proof of all American
whiskeys sold in the U.S, was
88.2; by 1960 the average had
dropped to about 85. (And
90 per cent of all rums, bran-

Air Service Urged For Small Cities
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PAID ON INSURED SAVINGS AT...

All accountsat Glendale Federal start earning this new high
rate of 4.6% & year immedialely! There's no waiting period!
This new, higher-than-ever rate puts more earning power
than ever before in your savings...right away...with insured
safety. Savings accounts are insured to $10,000 by a per-
manent agency of the United States Government. Accounts
opened by the 10th of the month earn the new, higher rate
from the 1st, Open your insured account...today!
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AND LOAN ASSOCIATION
A 9400 Millien Savings Institution
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SOUTHERN CALIFORNIA
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