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TEENAGERS AT WORK ... Far be It from the teen 
agers to be left out of world affairs, says Miss Rose 
Sarukain (standing) adult coordinator, who is shown 
here discussing plans for the "Get Out the Vote" cam 
paign in the Torrance area to be conducted by the Youth 
for Kennedy group. The teenagers meet each week at 
th Torrance Democratic Headquarters, 1607 Cabrlllo Ave.

Telephone May Be Replacing the
j By REYNOLDS KNIGHT

The telephone may in some 
respects have surpassed the 
mail order form as a means o£ 
moving products through such 
eld-line companies as Sear Roe- 
tuck & Co.

Major mail-order companies 
today claim that the telephone 
ranks not only as a major 
source of business but as a key 
to expanding their future op 
erations

A few decades ago mail or 
ders were a major means for 
many Americans in out-of-the- 
way places to purchase t h e 
merchandise offered in cata 
logs. But as transportation im 
proved they were offered the 
opportunity of shopping across 
the counter.

* * *
LAST WEEK marked the 

35th anniversary of the open 
ing of the first retail outlet by 
Sears Roebuck. That first store 
was in Evansville, Ind.

Telephone business for Sears 
conducted, of course, through 
the stores has increased more 
than 50 per cent in the last 
five years, and Montgomery 
Ward says this area has dou 
bled in the last decade, ac 
counting currently for some 30 
per cent of its catalog volume.

The trend has also held true 
for srrjajler companies. One in 
particular say telephone orders 
will double every four years.

The shift in emphasis to the 
telephone as a source of busi 
ness has been a natural one, as 
more farm families have 
moved into the cities and sub 
urbs, within easy phoning dis 
tance.

* * *
LABOR-INDUSTRY together- 

ness   Labor-industry squab 
bles awlays grab more head 
lines than those countless in 
stances wherein employes and 
management work together 
amicably for the common good. 
One example of the achieve 
ments of labor-management 
"togetherness" is in the field 
of public welfare.

Across the country hospitals 
and welfare agencies are ex 
periencing a new kind of fi 
nancial security thanks to the

* widespread volunteer support 
they are receiving from plants 
and factories in their respec 
tive areas.

A recent illustration of just 
how effective this labor-man 
agement cooperation can be is 
an interim report from the 
Long Island Fund , a New 
York organization made up of 
54 hospitals and service agen 
cies. The Fund reports that em 
ployes of Republic Aviation 
Corp. have contributed over 
$215,000, the most, money ever 
raised in the Fund's history. 
Even more significant is the 
fact that almost 83 per cent of 
Republic's employes made 
contributions and these aver- 
(ged $17.96 per person.

According to company and 
union spokesmen these high 
figures are the result of a 
veil-planned, concentrated 10- 
lay effort that involved over 
TOO representatives of labor 
ind management.

* * *
ARTISTIC Inspiration   

Marketing and packaging men 
lave learned increasingly, 
hese days, that the eye appeal 
ind artictic quality of a pack- 
igo can be the key lo consum-

 Kating a sale. And it appears 
.Dine companies are leaving no 
itone unturned in their efforts

exper

Heist reported th;it at the SKHVIMJ AS teacher interns 
same time, the district recciv- tliis yenr ar ( . Miss Martina

Torriinee teachers this
mo from 4.'i of the 50, 

I States and represented i eel nearly 1300 applications for 
1 of !)I4 years of teach- i non-teaching positions, includ-
eiice.

That, was what members 01 
he Torrance Educational Ad 

visory Committee were told 
Monday noon, as the group I 
earned about "Teachers in j 
forrance." Leading the discus- 1 
 fion was Personnel Director 
tobert Mjrlon.

IN HIRING 238 new teach- 
ers this year, the personnel de 
partment interviewed some 
1300 persons and studied some 
3150 applications. Last year, 
the district had to hire some 46 
teachers during the year, in- 
luding replacements for 23 

Leachers who left to have 
babies. Nine teachers were 
hired as enrollment increased.

Pensonnel Consultant Lloyd

ing 145 who were hired.

TO GET NEW teachers, the

(iriihiim, housewife; Mrs. Ktliol 
HunUicker, YWCA worker; 
"Miss Laureen Clifton, recent 
college graduate; Mrs. Barbara 
Sturgis, former designer's as 
sistant; Howard Wellborn, ex-. . . i JUIUIH, llvtvtllll TT C11IIU1 II. CA-district seeks all ways to ge I slore manilger; and Mrs Mari . 

qualified personnel lersonne |, u H   u 
Consultant R. K. Petrat said i  ,.:«,
that many teachers are former 
student teachers who were 
trained under the direction of 
Long Beach Stale.

Another new program for 
obtaining teachers, Morion 
noled, was a "leacher inlern'' 
program started this year, with 
seven studenls serving as 
leacher helpers while laking 
universily work al the Univer 
sity of Southern California. 
These are persons who won 
bachelor's degrees previously 
in some other field.

apist.
Noting that some teachers 

previously had successful back 
grounds in oilier fields, Per 
sonnel Consultant James Sibert 
ciled several present leachers 
as examples. These include:

MRS. EDITH Dahlen, Sepul- 
veda leacher, ex-professional 
model; Cullen P. Deck, former 
Boslon Red Sox baseball play 
er; Milton Marcus, elementary 
music teacher, ex-musician 
with the CBS Symphony and

New York I'hilliarmonic; .!. li. 
Ellsworth. South High teacher, 
ex-geologist; Miss Kileen Wain- 
wrighl, North High librarian, 
former ad agency owner and 
playwright.

Robert L. Donaldson, Sepul- 
veda teacher, long-time farm 
er in Kansas; Joseph Reinhardl, 
North High teacher, former en 
tomologist; Llysle Albro, cur 
riculum assistanl, former pro 
fessional dancer; and Lloyd 
Jones and Mrs. Margaret Den- 
marsh, curriculum consultants, 
both of whom formerly sang 
professionally.

Marine Pvt. Gary L. Hayes, 
son of Leon Hayes of 1061 E. 
Renton St., Torrance, was grad 
uated Sept. 19, from the Radio- 
Telegraph Operators Course at 
Ihe Marine Recruil Depot, San 
Diego.

Garden Checklist
1. Flanl plenty of spring bulbs in pots and other 

containers to provide your garden portable color.

2. Keep leaves raked up as they fall. It's not only 
easier, it makes the garden more pleasant to live in 
during fall.

3. Look around your area for signs of fall color 
and plan lo plant the best of it in your own garden for 
next year.

4. Don't uproot Dahlias until the tops have died 
back. Like most bulbs, they store energy from the fad 
ing top growth.

5. Evergreen shrubs and trees planted now take 
advantage of winter rains and establish themselves 
more fully. In the spring, they are ready for a g o o d 
growth.

'.o develop rich, appealing 
packages for their wares.

Currently going all-out in 
this area of marketing develop 
ment is Schenley Industries, 
Inc. This concern has earmark 
ed a whopping $2.5 million for 
special packaging of its major 
brands for the pre-Christmas 
selling season, usually the 
year's peak for liquor sales. 
To develop unusual and eye 
catching designs, Schenley 
sent a task force of research 
ers into museums, libraries, 
art galleries and antique shops 
to look for inspirations.

NOW THE research is com 
pleted, and Schenley products 
are being readied for Christ 
mas selling in striking new 
decanters and outer packages. 
One decanter lias an ancient 
Greek motif based on the Ionic 
column design of age-old Hel 
lenic temples. Schenley's im 
ported Canadian whiskey un 
der the MacNaughton label is 
sold in a crystal-clear decanter 
with an abstract maple leaf 
embosse don it.

Medieval castles, knights 
and heraldic emblems adorn 
another brand to emphasize 
its aging. Schenley officials 
are confident their packaging 
efforts will pay off at the point 
of sale when the big selling 
season arrives.

THINGS TO COME   De 
votees of Bach, Beethoven, and 
Bop may now enjoy their fa 
vorite music while driving 
their automobiles. A fully 
automatic hi-fi record player 
has been designed especially 
for use in cars ... And another 
gimmick for music lovers is a 
furnace music unit which turns 
Hie hot air registers in a home 
into a speaker system that can 
be connected to radio, TV or 
record player.

* » «
SHIRT GUARANTEE   A 

unique promotion to develop 
more traffic in laundries has 
been devised by more than 
1000 neighborhood laundries. It 
involves the sale of shirts by 
the laundry for $3.95 that car 
ry a one-year guarantee pro 
vided the item is laundered 
where it is purchased. Thus the 
laundry is assured of 23 to 
28 visits a year, average for a 
shirt, plus other items which 
the purchaser may bring in.

* * *
BITS 0' BUSINESS  There 

may be a shortage of coffee 
for the morning "break" and 
an increase in the cost of do 
mestic wines, according to cur 
rent crop estimates. The Agri 
culture Department says the 
world's 1960-61 coffee harvest 
may run five per cent less 
less than estimated in June and 
15 per cent below 1959-60 lev 
els. And harvest of California 
vineyards is estimated at 545, 
000 tons, compared with 580, 
000 tons last year.
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FLORAL ARRANGEMENTS
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DON'T fORGET THE
BETTER BUYS 

AT MAGIC CHEF!

r. & P.
Strained or Whole

CRANBERRY
SAUCE
Large 
l4-oi. 
Can

HEINZ Strained

GRADE"AA"
EGGS

DOZEN IN 
CARTON

STRICTLX 
FRESH

v/f, V'^jj

CHIFFON

FACIAL 
TISSUES

nBlN* *»wr»»nw«« _ J*L ^^^ m^^.

BABY FOOD

C ALL VARIETIES HH ̂ ^^ t 
• m^^^mC Regular ^^^^Bft^^^V | 

Jar. |g^|^

( !ck of the Flocks I—f* —

STEWING
WHOLE 
BODIED

Ff«m Hi* country'« CLEANED & 
fin»»t poultry farms. DRESSED 3,

MA PERKINS • Large 2'/2 Cans • HALVES

BARTLETT PEARS 294
FRIDIGETTE   Savory   16-oz. Package

FROZEN SQUASH

U.S.D.A. GOVT. GRADED CHOICE

LAMB SHOULDER,* mt
ROAST 35i

shouid«r LAMB CHOPS Bt*fe cut 59** 
smell RIB LAMB CHOPS S

 REAST OF LAME Exc.iu.rf ft*

.'REMIUfvtl? All Flavors Half Gallon Round

ICE CREAM

CANADIAN • MclNTOSH

FRESH FROZEN Nor»h«rn

HALIBUT 
STEAKS

CERfl-FRESH—Q^cV Frosin
SOLE 

FILLETS
l-lb., 
Pkg.,

APPLES2.25*
Get Your Entry Blank to Raisin Bread

Sweepstakes at Magic Chef 
MAGIC CHEF'S OWN   Famous for Flavor

AISIN BREAD
Our Low Regular Price 35c

MOUNTAIN GROWN • JUICY

BARTLETT PEARS

RATH'S • Tender
CANNED 
PICNICS

Corn«r of
Howtfcorm &

S*pnhr«do


