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Contine
SPECIALS Loy

Stores i

Oct. 23 to 29,
Economy Pnces for Thnfty People. Did you ever see l’nus so Low? -

5 4
TORRANCE HERALD, Torrance, Calif,

[murrx than the difectory which now

B T, ,
Jreat Famlly goes Into discard. - The Adams
. Garage, at 1401 Border avenue,
Retams Honor heads the list with V. L. Zuver, |
> - of 2313 Andreo avenue, ending the
Torrance portion of the book.
Thers ara 86 firms listed with
the nathe of the city headthg their
titles. That other great family of
Mac's  have 16 representatived
here and four®Jenséns ‘are men-
tioned. - A dillgent search for the

ntal

Torrance Stores:-

IGGLY WIGGL

T oA Orver e Pror-bd
New' Phone Directory Has "
712 Local “Numbers'

The Smiths fold their own!
Eveér since there was a telephone
book the great family of -Smiths
h"’f"‘"““:‘f more_space .in (."M ghortest name in the Torrance
ed volume and the|gection - of the directory
Torrance directory is no exception.|that four names are tied r that
There are 11 Smiths named in the |honor—each of them having three
| 2R 07} letters in the last name. They are
!xow brown-covered phone “who's Joe . tedondo botile-
who"" dellvered to Tocal SiBSCFIBETS | vard: . M 1023 Cota aves
the latter part of last weck. 5, 0, ( 1023 Amapola ave-
The hew book .contains 712 Tor- and L. Ott, 1639  Cabrillo

rance names, an increase of 21 'avenue.

Clemiliriess is absolutely essential in the handling and
displaying of the foods we eat.” At Piggly Wiggly,
: f : cleanliness fairly shines from the front to the rear of —
the store. And quality rules . i . just as you would

expect it to . . . in such an atmosphere.

- Friday and
Saturday ONLY

2 |bs.

Throngh speelnllud study-has been de-
_ veloped as to instantly release all §
“delicious flavor, 1-Ib. can oo

Limit

for your

mpm‘n'ftmﬂ";o‘?}‘ﬂﬁk’es Masgarine | nB0CS0a : FRI. & SAT. SPECIALS, Oct. 24 & %
mﬂe-;vl:;ggesg to guard Sweet—Wholesome—Pure So popular because it’s a Conven lence

67 | 3 1bs.
_Larchmont Bread "
ont brea 24
i ﬁf“h ill.le ':)ntht!us ﬂﬁ"&cm pﬂcﬁ this week. Br;:d i:a:h:asrtlnﬂ ot m z
e cl le; f it. eties. . %
e. ren eat plenty of i ve! 7 and Sai v only

Sliced or unsliced.
Royal Gelatine

Scottissue “Hive Pure Fruit Flavors”

3wl 237 3 psa37
PEAS |

Seal Tomatoes
2= 257

 better soap. @ hars 35 f_

Laundry Soap
Here's three popular soaps . . . take your
choice . . . at this exceptional price!

6 Bars 17¢ Toilet Soap

Limit 6 * For everi the most
CRYSTAL WHITE e e
. WHITE KING i
P &G

In order that the workingman or woman

Camay

FRLERLINL RN IRERLEN

Argo .
GlossStarch

An old ‘favorite
12-o0z.

’ Package.
out—the -expense—of -missed wages, we are_||] 3.1b.
= . 3 Package.

Canned ¥ Milk

] Alpine—Libby’s *
Small Can Carnation—M & M Pet

2 3 —— Don't fail to take advantage of this spe-
l/ ¢ cial price. You can alwnys uso canned ¢
z milk.
Limit 12 Small or 6 Tall Cans

v \ All Kinds

1§ A“Y Bread ... 6¢c
1b. 23¢ s

; ( J

41/2-“) Sack 67c

Avalon Jams

let or Berry 31%

may-have the henefit of good dentistry with=

open from 6 to-9 p. m.,, Mondays, Wednes-

3 29f
String Beans

Larchmont brand, fancy
style pack.

medimn 19}‘
Heinz Soup |

CREAM OF TOMATO

3 sl P3¢

'.'. Les"ie salt : “FOR A PLEASURABLE SMOKE"
' 235 137 2 pkes, 25¢. Carion of 10 phgs. $1.15

Borden’s Milk ® i

days and Fridays. Take advantage of this”

f saving.

0% i S .\9 : L

Tall Can

MIXED
Vegetables '
are fine
for soup and s
T3 N 38

Standard Yellow Cling

s 1SF

IVHRNREFISRIASCINERRETPOQEBETE

Limit 2 Loaves

Special Offer

October 16-31

Gas for
Extractions

$3.00

Piggly
Wiggly

Limit 1 Sack

35 Flour
22¢ 000 ' —
v g | Pickles

Gas Given ],44;’“1:e ml7¢ :

Tomatoes Peaches

Del Monte No. 2!, Can * Lady Alice Halves

2 for ._25c- 2 7‘3;,"2!"

..... B 3, tall tins

Corn"

Harvest King No. 2 Cans

2 for 25¢

X-Ray

(S E RSB FRECHS T2

 For Friday
and Saturday

Meat Specials
Lamb Shoulders v o v
1b. 10c

1b. 17¢ ' e

Lamb Chops 1b. 23c Dr. R. A. Bingham

Edison Building

Just West of Postofﬂce
Torrance, Calif. Telephone 198-J

' “Good Dentistry at Reasonable Prices”

29¢ '

Lamb Stew -
FANCY!SHOULDER

‘Beef Roasts per 1b. 18c and 16c
vRound‘ Steak 1b. 28¢ l-la'mburg_er-z 1bs. 35¢
Co“ntry sausage Freshly Made jn Our Own zsc

Shop, Mild and Delicately
B,

Full 24-0:.

corn Meal Qme' Fancy Eastern-Yelow  Pkg.
Petite Wa‘férs _ni....,'..~.
Butter |

Sunset Gold .

38c

1.1b. Pkg.

Eggs,,, b

Guar-nhed—l.arge Exdrn Qunlny g

Doz. - - 36¢ -‘

B

Close Out Sale! -

FOR LESS THAN WE PAID FOR THEM

[

Brand New

Flavored—PER L
_Rock Bottom Meat Market
! mient or hysteria, or that under-
Current Trade Rwort Stresses deulroy the entire economic fabric

IN CONTINENTAL STORE, 1639 Cabrilio Ave. L. OTT, Proprietor
—
mines) the sound, economics of | il
: legitimate business, tends to
f the ity, ti
Suggestions To All Business Men| 2. mmn ntes e
papers, and even residents them-

Walnuts Emerald~No. 1

‘Advice to. increase advertising
appropriations,” made " récently: by
Roger W. Babson, business sta-
tistician, has already been reflected

" in _retail lines in California, ac-

. cording to a report on current trade
conditions just made public by the
Jjournalism department of the Uni-
versity of Southern California.
With' continued expansion by chain
‘stores, Mr. Babson's advice i con-
sidered especlally significant for
independent merchants by Marc N,

Goodnow, journalism field repre-
sentative of Southern. California,
who wrote the report.

“Perhaps,” the two most im-
portant things that face the inde-

newspaper advertising campaigns.

“Typical chain advertiging per-
centages, expressed in terms of
net sales, are as follows: Grocery,
one- tourth to 1.6 per cent; drug,
1.5 per cent to' 3.5 per cent;
clothing, .3 per cent; shoes, 5 per
cent; hats, 2.6 per cent; gmmrul,
1.5 per cent.

Cause of Losses Analysed

“Even in many instances, where
chain volumes’ have not equalled
those of last year, the advertising
appropriations: have not been ma-
terially changed," ‘states the South-
ern California field representative,
“In general, however, the indg~
pendent merchant whose volume
has decreased has neglected to

selves. Organizations, movements
or policies that affect the well-
ordered processes of distribution
not only unsettle buying conditions

but make any return to normalcy

eveh more difficult—and ex-

pensive,

“Proof is to be' found in many ||

cities in the state of California that
merchandising and advertising op-
portunities still lle ahead of the
independent . dealer. He may
identify himself with nationally-
adyertised brands; Innumerable

types of service to. customers are I

open to him; the quality features
of his merchandise have been and
always will be strong in their ap-
peul above all, the personality of

Gas Ranges

$49.50

Regular Retail Prices $90 to $100

Just Three Left

A CLARK JEWEL RANGE

Gmger Snaps rce.co. 5
Jelly Beans sumbo size v oot | -

Free!
1 — Reg. Size Pkg.
Trump Sugar
" Tablets

FRUITS AND VEGETABLES

Potatoes j
12 lbs. 21c

Burbank..

pendent retailer today,” says Mr. both! the tidependent merchant and:| | ; with purchase of

G o apetition (,.,m maintain sufficlent advertising | pis" store has been still is .

(R, e ST sty | pace Unlubiedy e DAy ¢ on G b Sronkan e A BUCK RANGE 11b. Piggly Wigsly | Apples -Sweet Corn
of getting his 5 sue UAK:iLaen fous) s With “In A:-Drawer" Broiler . COFFEE - 30¢ Belleflour.

~_before " a larger body of |uo|)le
Not only are the chains growing
in number of outlets, but a number
of them are increasing’ their ad-
vertising appropriations.
»  Advertising Percentages
“One of the largest of the mall-
order chains (Sears, Roebuck &
Company) will spend this year §4,-
260,000 for advertising in 644 news-
pape increase of 25 per cent
over 14 This appropriation Is
about 1 per cent of gross sales.
. One of the' largest dry goods
¢hains (J, C. Penney) is continuing
its ‘expansion policy; and maln-
taining its customary appropria-
tion of 1 per vent of gross sales
for advertising purposes. Others

sible for a'part of the increase in
chain volumes,

“In_certain cities of California,
the mistake has been made by the
independent - merchants ’ of "attri-
buting his losses altogether to hjs
competition, rather' than in large
measure to his own methods of
merchandising. In these situations
he has ~been receptive to uclliu
sentiment and effort that sgek
create a split ‘between  the t
types of retalling. The result huu
been not only to make questionable
appeals to consumers instead of to
revise methods and practices in

"Fuc(aru uuch'u» the above have
nnly to be emphasized in a con-
siptent advertising programito be-
come, profitable to, the mnrchant
The fact' that the''natiotial chain
stores recognige ‘the; value'of local
newspaper advertising - .should mean
much, to the indepgndent merchant,

‘With the same medium' of ad-
vertising at his command, he still
hds a differgnt mesgage ito pub-
liclze—one that is local and per-
sonal in natute, With merohandise
that meets the. quality ' tést, to-
gether with all the service fea-
tures which he may offer, the in-

merchandisi but to te pro-
nounced competitive feeling and
even resqrt to price cutunx.

d

merchant {8 by no
means  limited in his advertising
o his murummdlllul hY any form

All have Oven Heat Control and Service Drawers under top
covers,

They are heavy

full enamel outside and inside,

'A PREMIER RANGE

standard mul.u of first-grade stoves.

There will be no more after these are gone.

cash, as we are offering them for less than they cost us,

Ripple F urmture Co.

These are all !

Terma are striectly

8 Ibs. 17¢c
Lima Bms

Young and Tender.

3 1bs. 15¢

Pop Corn
Combination Offer
1 — Regular 75¢

Corn Popper

6 ears 17¢

-Apples

Washington Jonathan

5 1bs. 23c

P e R R P e PR R e e

of the fiye-and-ten chains have | Opportunities for | of the di-
merged and, -under new manage- | ‘“The kind of competition thatre- | rector of. the Southern ' California 1220 EI Prado Torrnnco
ment, are conducting aggressive T1es upon appeals to public- senti~{ Bureau of- Pield Work:
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