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SUBSCRIPTION RATES IN ADVANCE
One Year ____________________________$2.00 the following statement:

"The charge of the Union Pacific 
that tbe .Southern Pacific has failed 
for the last ten years, during tbe 
period of litigation, to make proper 
improvements on the Central Pacific 

       and the declaration that "Union Pacific
A man is known by the company he keeps. A success- management would mean more im-

J \ ' , provements and greater development.
ful business man is known by the intelligence he uses in the are best answered by the facts.

business , " Jt is true that during the period of

la answer to criticisms by Union Pa 
cific representatives that tbe Sou'horn 
Pacific has neglected to make proper 
improvements on the Central Pji.-i'ic, 
J. H. Dyer, general manager o: the 
Southern Paciflc. Company, has i sued
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the highest condi-

' has been laid, and in the matter of

Medium for Comparison ! 
..comparisons are odious, but It was i 

the Union Pacific that insisted on ' 
bringing this element in the contro
versy. The Oregon Short Line, ex-

conduct of his business. A man who conducts
of any kind in these days of keen competition must be a ; tra i pac jac Railroad have been made
student of human nature, be a good judge of values, have *"arins'-v /his was dictated by sound ; 
aiuucui ui iiuinan naiuic, ui- " e> j t> business Judgment, and no other
a knowledge of the people's needs, and not the least of '• course could have been justified to the
... , _ i .i . _!_ _ 54,000 owners of the company's stock. ;

all bv anv means he T«ust have the courage to place   v 'AU, uy any means n<- i i Improvements such as the proposed
his business before the people. He must know how to ne w depots at Reno and Sacramento, ! 

advertise, when to advertise, and why he advertise^. ; gram "were Vp\it aside unuVtie n=ta-i 
A store may be stocked with the finest and most com- tions between the Southern Pacific 

.... - i i i i. and Central Pacific should have been 
plete stock of merchandise that can be brought together, it established on a basis Whjcn wou! a
may have the best salesmen obtainable to dispense the goods. [ safeguard the investment m spite of j 
i, jr "«"*- v " ii- .1 if • ..u i I toe cloud of litigation, however, no 
It may be located on the busiest thoroughfare in the town, exi)ense has been spared to keep th(,,
with everything in its favor looking to success. But, unless central Pacific
this store and its stock of goods are brought to the attention t^°  Û frd°pfe0rra(
of the buying public, through intelligent, forceful advertis- ; sta | !edi on i y tbe heaviest type of rails
ing in the columns of newspapers, it will suffer. .

To bring out this point more clearly: The writer, some 
years ago, attended a convention of advertising men in New 
York City, and met the advertising manager of the Siegel- 
Cooper store, one of the largest of the many great depart 
ment stores of that city. The business of this establishment

, .... f i U ii -pi   j .    versy. Tne uregon snort L<ine, ex- 
ran into the millions of dollars annually. Iheir advertising tendjng from Ogdea toward porti and.
was placed in the columns of every daily in the city, and is a Union Pacific property, which in 
in the weeklies of the surrounding territory in a radius of '. locallon and mileage affords a very

fifty miles. The copy was written by the best talent money tween southern Pacific and Union Pa
could buy. cific stewardship.

About a year after the opening of this store it became "During 1921 the additions and bet-
' .1 i j . .1 .   terments on the Oregon Short Line '

necessary to reorganize the business, and at the same time tota]ftd $U34>8 j 6_67. During the same ,
keep the doors open. At a meeting of the directors, just period the Southern Pacific, in spite 
before the reorganization, it was decided that no advertising ; °f the cloud on its title, spent $2.937.

... . ° . , , |. i j j.. . £ i 267.96 in additions and betterments on ; 
would be done because of the disturbed condition or the | tne central Pacific.
stocks, and this policy was carried out against the advice -That the public has benefited pro- j 
of the advertising manager. We will let him tell the result :| portionately by these expenditures 

.1 i i . .i x- r «.!_    i.' J ' may be estimated from a comparative f . . . Up to the time «f the reorganization our ad- j record of Soilthern Paciflc an^ Unjqfl
vertising was carried on in the usual way, and business | pacific service. . 
maintained a good average. . . . On the Sunday pre- 1 -During 1921, only 73.2 per cent of 
ceding the reorganization our advertising did not appear in j the Union Pacific passenger trains 
any of the papers, and, on the Monday following, our re- ! ^^cent^'pacfsc^a^Ker^tnias I 
ceipts fell off over four thousand dollars. On Friday of the   were on time. I 
same week a loss of over eleven thousand dollars was noted, , "During 1921, 79 per cent of the ! 
as compared with the same day the week before, although 'hro<Jfn, fe'{*t trains were on^time on I 
. , . i. . , i r\ • • • tne Un'on Pacific, as against 91 per 
shopping conditions were better. Uur reorganization was cent punctuality of the through freight : 
completed that night, and on the following Sunday our ; trains on the Central Pacific. j
advertising appeared'in the usual mediums, and the daily "During mi, 60 per cent of the!

r i i 11 i r  --.   i   Dftrishable fruit trains of the Union ireceipts for the week proved the value of maintaining a close j £fcific were OQ time agalnst 90 per j
touch with the buying public, for the turnover compared ! cent on time on Central.Pacific. 
with the average of the past weeks when our advertis- "Central Pacific-Southern Pacific 
ing was appearing daily."
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OUR GROCERY STORE IS THE PLACE TO BUY CANDIES 
FOR CHRISTMAS. OUR CANDY IS FRESH AND PURE AND WE 
WILL SELL IT TO YOU FOR LESS.

LET US ALSO FURNISH YOUR CHRISTMAS GROCERIES. 
THEN YOU WILL KNOW THAT THEY ARE THE VERY PUR 
EST, FRESHEST AND BEST. .

WE WILL WELCOME YOU IN OUR STORE.

FRESH GROCERIES; LOWEST PRICES " "

FESS GROCERY
PHONE 9 TORRANCE
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LOOK FATHER! 
A NEW PAIR OF SHOES.

I took them to Turner's Shoe 
Shop to have them heeled and 
soled, and now you have a 
Hew pair of shoes for one- 
third the cost, of new ones. 
They do nil kinds of shoe re 
pairing at very reasonable 
prices. Mother and I will 
have our worn shoes repaired 
by them also."

D. C. TURNEB
In Eappaporfs Store

Torrance

S. C. SCHAEFER
Attorney at Law

Phone San Pedro 1384
519 Beacon San Pedro

W. J. SHAVER
ATTORNEY AT LAW

20 Years Experience 
1071/4 W. 6th St. San Pedro

locomotives, notwithstanding heavier 
grades, ran 9.5 per cent more miles__*  " r i i '   ! ii graues, ran a.a per cent more miles

Die great stores of the larger cities have worked out ! ,jaiiy than did those of the Unio^ Pa- 
methods of compiling statistics to check the value of adver- ' ciflc, and consumed 10.5 per cent less
tising in the different mediums. The four gigantic mail-! fu *lr per tOBlimlle -   . '] i i .11. f i 11   . j i During the recent shopmen s strike 

. order houses spend millions of dollars in a year in adver- j the southern Pacific-Central Pacific 
tising. Their catalogues are compiled with the greatest ; annulled no passenger trains, whereas 
care and at large expense, and they each send our circulars 
and small catalogues advertising special lines of goods at 
the beginning of the seasons. These houses make a particu 
lar study of the needs of the people and cater to these needs. 
Their advertising comes into the field of the local merchant, 
and, unless the local merchant is asleep he feels the effect 
of this advertising in the sales of his establishment. The 
mail-order catalogues show practically the same lines of 
goods that he carries, and in a great many cases undersell 
him, express or freight included. The enormous buying 
power of these large mail-order houses makes this possible, 
but were it not for the advertising genius displayed they 
could not put it over, because the buying public would 
rather, m ninety-nine cases in a hundred, trade with their 
own merchants, providing these merchants will let them 
know what they have to sell, and at what price.

the Union Pacific were unable to move 
passenger trains for four days.

Annual Expenditures 
"During Union Paciflc control the 

average annual expenditure in Im 
provements and extensions on the 
Southern. Pacific-Central Pacific was 
$7,500,000. Since the relinquluhment 
of control by .Union Pacific the 

'Southern Pacific-Central Pacific baa ex 
pended annually over {13,000,000 in 
extensions and Improvements, not 
withstanding the war period, when all 
Improvements were curtailed. In other 
words tbe Southern Pacific has ex 
pended annually In improvements 
about double the amount which had 
been expended annually (taring Union 
Pacific management. 0*1

"The Southern Pacific baa lust 
bought additional freight equipment to

Advertising is an art, and is not to be dealt with lightly, I the extent °r 8even mmion doU*rs' 
1 rV . j .    i . i it I all d to addition IB paying one-halt thefor the reason that advertising may hurt a business, as well 

as Kelp it. An advertisement is a message from a place of 
business to the buying public. It tells all who may read 
it what can be bought and the price to be paid.

Readers of newspapers scan the advertising columns 
with as much interest as they do the news stories. Suc 
cessful business men realize this, and for that very reason 
they employ copy writers, at high salaries, who are trained 
to this work.

And succssful business men, those making money, 
also realize the great value of consistency. Were the large,,.   , . _ ,. . .j . ... <  i A i . ,1. i .. tllu Central PaclHc, the Central Paciflc 
department stores of Los Angeles to use their advertising I has been maintained in a standard of 
space as is done in some of the smaller outlying communities j efficiency which has enabled It to
their business would suffer keenly. They keep the names of f1"",aej; vl>llb! lq .TVr^ t"0 b*ffi£n
..L.   i ur u .. J 4.L J ..L L ji i f i I'"*'Klvon by the Union Pttcifld. Oncetheir establishments and the goods they handle before the our title to tbiu property is assured, or
public .continually, daily and Sunday. Their space rates 
run into the hundreds of thousands of dollars yearly, and 
yet it is found to be a paying investment.

Were the merchants here to adopt this method, it 
would soon become evident that many would trade here who 
now trade in the larger communities.

Keeping continually at it will bring results through 
advertising, as it will in any other line of endeavor. '

cost of 5,000 refrigerator cars which 
will be operated by the Pacific Fruit 
Kxpress one-half of which ID owned 
by tbe Union Pacific.

"In 1923 the ' total additional re 
frigerator cars available to the Pacific 
Fruit Express over and above those 
owned by It October 1, 1922, will be 
8,700, representing an Investment of 
nearly 25 million dollars.

Future Improvements 
"In spite of the litigation which has 

menaced the Southern Pacific's title to

tbe lu vestment safeguarded, major 
Improvements, fur which the plana 
baya..lpng been really, 'will gu on ou 
an unprecedented scale, and the 
Southern Pacific-Central Paclllo nmlu

In equipment and service as they are
****• but ln doubl° trucl18 a'"i *»"»
'he finest depotu and terminals" wmmiui.

High-ClMs Dentistry 
Reasonable Prices

at

EXAMINATION 1'RBB

DR. SYLVESTER,
Successor to Dr. I. P. Baldwin

1081/2 E. Sixth St. Phone 970 
SAN PEDRO

MISS M. VETTER 
Leading Florist

38 PIER AVB. PHONE 4332 
EERMOSA BEACH

FUNERAL HOME
0. W. STONE

Embalmer and Fun«ral Director 

C. F\ MEYERS, Assistant 
AutoK Heart* Equipment

1204 Narbonn. Av. LOMITA

A White Man's 
Barber Shop

Uurburs In 
At All

Attendance 
Hours

F. L. HOBER
LpMITALomita Glub

The Narbonne 
Auto Repair Shop

Central Repair* and Overhauling."
Can called for and delivered. , 

We Specialize on Ford*, Overland* 1 
and Chevrolet*.

1048 Narbonne Ave. LOMITA

to have your shoes fixed right, then why not?. We do only first-class 
repair work. My desire is to please you.

HOFFMAN'S SHOE HOSPITAL
1212 Murray Block Torrance

ELilOTTS PAINT STORE
HOUSE AND MARINE PAINTS 

Wall Paper, Glass and Picture Framing
Agency T-0 Mnfg. Co. Products 

Phone 350 335 W. 7th St., San Pedro

Cleveland Undertaking Parlors
Private Ambulance

PHONES: 
Ninth and Pacific

MRS. Wm. BARKER Assistant 
SAN PEDRO 265 or 260

Snn Pedro

FOR YOUR CONVENIENCE

FREQUENT and DEPENDABLE 
Service

BETWEEN ..'* ._

All Important So. California Cities
Within a Radiu. pf 75 Miles of Los Angeles

t

Save Your Automobile for Pleasure

Travel To and From Your Business 
via Comfortable Cars of -

PACIFIC ELECTRIC 
RAILWAY

A8K YOUR NEAREST AGENT FOR INFORMATION

For Quick Results list your Want Ads. in The


